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Fitting the bill
Wireless chip specialist CSR recently 
turned in an unexpected loss after an 
order cancellation by a big customer. Such 
disappointments are by no means unique. 
Nor should it be it disastrous. Most com-
panies will suffer this type of setback. It is 
just a matter of when.
Inevitably and unfortunately, public com-
panies like CSR have to face the wrath of 
the stock market. They have likely had 
to drop everything to go around restor-
ing confidence. It can’t have helped that 
just afterwards, top handset maker Nokia 
launched its new short-range wireless 
technology, Wibree.* Quickly afterwards, 
CSR said it would be backing it, no doubt 
because it is a complement (or competitor, 
depending on your viewpoint) to its sta-
ple, Bluetooth.
Compare this with JDSU having lost its 
biggest customer, Nortel. Its latest results 
show how well it has been able to stage a 
recovery by finding alternative customers. 
The measure by which it is judged is how 
successfully it rebuilds the business.
Since that time it has made various acqui-
sitions. That said, contrasting with CSR, 
JDSU knew from the outset that it would 
be phasing out its Nortel business. CSR 
has been surprised by its loss. Likely, 
JDSU continues to consider making more 
acquisitions. There are some fairly com-
patible, newer smaller, companies around 
in Europe which might fit the bill.
Acquisitions have been in the news again, 
with Jazz Semiconductor to become a 
wholly owned subsidiary of Acquicor. 
But it will continue to operate as Jazz 
Semiconductor. Meanwhile, Freescale 
became the latest major chip outfit to 
have to come to terms with a new parent. 
Unlike other recent company M&A, such 
as Philips Semiconductors, there will likely 
be no new name to have to remember.
Another name new to me, but one to keep 
an eye on, will be ‘Cortina Systems’. Of 
course, the name ‘Cortina’ will be very 
familiar to UK car enthusiasts, but the 
reason this company is in the news is 
because of its acquisition of Intel’s opti-
cal-networking components business. 
This is curious timing in some respects, 
after the announcement of Intel’s exciting 
hybrid silicon laser. Many in III-Vs were 
no doubt wondering at one time that with 
the might of Intel behind it silicon would 
come to dominate fibre datacoms. Now 
that worry has receded somewhat. Sadly, 
this work has become a victim of the 
unthinkable, a retrenchment by the king 
of semiconductors, Intel. It will lay-off as 
many workers as have likely been lost by 
compounds in over ten years.
The past month has seen some very large 
transactions in fibre systems. Over in 
Japan, Tokyo KDDI, Japan’s second-largest 
wireless carrier, is to buy Tokyo Electric 
Power’s fibre network for nearly a billion 
dollars. Meanwhile, Verizon’s ambitious 
fibre-optic initiative should bring some 
cheer to a long-stalled market. It says it 
will spend nearly $23bn to rewire much of 
its copper telephone network. It hopes it 
can recoup its titanic investment by selling 
services such as cable TV and superfast 
Internet connections.
* www.wibree.com
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